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Social Media
How to Use it to Your Advantage
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Agenda

• Growth of social networks
• Benefits 
• Social Networks 
• Integration & Operations
• Considerations
• Examples
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Growth Driven by Mobility
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LinkedIn IPO

• LNKD went public on 5/19, priced at 
$45/share

• The stock opened at $83 on the NYSE, up 
83%

• It closed at $94.25, up 109%
• $8.9 Billion



NYSTA Annual Meeting  |  June 6-8, 2011

Not just a toy

• Facebook = $2BB 
2011 EBITDA

• 500MM users
• $50B implied 

market value
• Private email
• 911 Rescue
• World revolution
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Some key players
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Facebook

• Why?
• Testimonials
• Market research
• Communications vehicle
• Considerations when setting up
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Your Facebook Page

• Soft launch to friends & staff with initial URL 
assigned by Facebook

• Once you have 20 “Likes” you can assign a 
vanity URL

• Official Launch with vanity URL
• Cross-Promote, Publish & Monitor
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twitter

• Following your inner circle
• Links to industry case studies/white 

papers/blogs/sites
• Grow your connections
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twitter
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• The use of industry specific Groups

• The use of polls

• The use of connections
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Blogging

• Incorporate with newsletter
• Users can subscribe to
• Link to other industry blogs
• Push blog posts to facebook & twitter
• 2-way communication through comments
• Admin can moderate & approve before 

comments appear
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Other
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Cross-Promotion
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Cross-Promotion

• Your Newsletter
• Bill message, inserts
• Your Mobile Apps
• Company print ads
• Your website, blog, 

LinkedIn & twitter
• Your email signature 
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Cross- Promotion

Social marketing gives us the 
opportunity to understand:
• What’s important?
• Why is important?
• What are they saying?
• How we need to communicate?
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Like Box & Button

Like Box
The Like Box is a social plugin that enables Facebook Page owners to attract and 
gain Likes from their own website. 

http://developers.facebook.com/docs/reference/plugins/like-box/

Like Button
The Like button lets a user share your content with friends on Facebook. When 
the user clicks the Like button on your site, a story appears in the user's friends' 
News Feed with a link back to your website.

http://developers.facebook.com/docs/reference/plugins/like/#
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Like Box

http://developers.facebook.com/docs/reference/plugins/like-box/
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Considerations

• Assign Administrator(s)
• Keep content fresh and varied
• Ensure comments are monitored
• Use Facebook Insights reporting to learn
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Like Us

Albert Bodamer
albert@bodamer.com

www.bodamer.com
www.facebook.com/BodamerConsulting

Maria DelAmo-Lombardo
mdelamo@cathedralcorporation.com

www.cathedralcorporation.com
http://www.linkedin.com/in/mariadelamo


